
2010 Annual Design Review Call for Entries

Submitter’s Name

Submitter’s phone or e-mail

Submitting Firm Name

Firm Location (Complete address)

School Name (for students)

School Address (for students)

Course Title (for students)

Assigning Professor (for students)

Release Date

If I’m a winner, please make my certificate out to:  

(�Note: Only one complimentary certificate per winning entry.  
Winners may purchase additional certificates for $5 each.)

Entry Category

Entry Title

Description (what is it?)

Design Firm

Website or E-mail (to be listed in Design Annual)

Art Director(s)

Designer(s)

Illustrator(s)

Photographer(s)

Copywriter(s)

Printer(s)

Client (company name)

Method of Payment

VISA  »	 MC  »	 AMEX  »
The charge will appear as "F+W Contests" within 90 days of the December 1 deadline.

Credit Card Number

Expiration Date

Name

Signature

I have read the entry rules and my full payment is enclosed. I attest that, to the best of my 
knowledge, this entry is the original work of the parties listed above. I verify that the image(s) 
provided with my entry are free of copyright infringement and that I have secured permission for 
the image(s) to appear in the July/August 2010 issue of I.D. magazine and on www.id-mag.com

Deadline: December 1, 2009

ID809

2010 Annual Design Review
Call for Entries
id-mag.com

Number of entries (@ $125 each) =	 $
(multiple entries require separate entry forms)

Late fees per entry* (@ $25 each) =	 $
*�A late fee of $25 is required with all entries postmarked  
after December 1, 2009. The student late fee is $15.  
Entries will be accepted after December 15, 2009,  
only on a case-by-case basis.

Total Amount Enclosed		  $

Payment

Check Enclosed 	 »	 Int'l Money	 »
Payable to I.D. Magazine (U.S. only)		 order enclosed

Payment must be in U.S. dollars drawn on a U.S. bank, an international money order,  
or a credit card. Entries with payment by foreign check, money order, or bank transfer  
will not be accepted.

Please enclose four photocopies of your completed  
entry form along with the original form and payment.

ID1009

ID1209

ID809
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Category 
	Consumer Products  	»	 Graphics  »	 Furniture  »	 Concepts  »	 Environments  »

	 Packaging  	»	 Equipment  »	 Interactive  »	 Student Work  »

Project Information 

 Project Name (or URL for Interactive website entries)

Project Description (required; use additional sheets if necessary.)

What makes it different or better? (required; use additional sheets if necessary.)

Software Used

Materials Used

Fonts Used

Enclosed Materials

Prints 	  »	 Videos  »	 Drawings »	 CD/DVD »
Samples (describe)

Retail Cost ($US)  	 »		 Completion or Release Date (MM/YY)  »

Send entries to: 
I.D. Annual Design Review • 4700 East Galbraith Road • Cincinnati, OH 45236

Deadline: December 1, 2009

FOR OFFICE USE ONLY

No.

Categories

Designs may be entered in more than one category.  
Submit a separate entry and payment for each category. 
For complete category descriptions, visit id-mag.com.

• Consumer Products
• Graphics
• Packaging
• Furniture
• Environments
• Equipment
• Interactive
• Concepts 
• Student Work: NEW! RADO YOUNG TALENT 
     DESIGN AWARD

Eligibility

Work must have been created between January 1, 2009 
and December 1, 2009. Student work must be the result 
of a classroom/academic assignment completed during 
the 2008/2009 academic year. Students must include  
a copy of an official student I.D. from that year.

Fee & Deadline

Single entry—$125
Student Single Entry—$35

All entries must be postmarked no later than December 
1, 2009. Entries postmarked after December 1 require  
a late fee of $25 per entry ($15 for students). Entries  
postmarked after December 15, 2009 will not be accepted.

Awards

A panel of distinguished judges will choose a winner 
for each category in three award levels: Best of Category, 
Design Distinction and Honorable Mention. The Student 
Best of Category winner will receive the RADO YOUNG 
TALENT DESIGN AWARD, a $10,000 prize. All winners 
will be featured in August 2010 issue of I.D. and may 
appear on id-mag.com.

What to Submit

Graphics, concepts and student categories: entries may 
be submitted online, but actual samples must also be 
mailed to the address listed at right.
For all other categories: please submit digital photos 
only. Photos must be uploaded when you enter online  
at id-mag.com. If your work is selected as a finalist, you 
may be asked to send a sample; in this event, we will  
contact you with details.

Payment Information

Make checks payable (in U.S. funds drawn on a U.S. bank) 
to I.D. Annual Design Review. Payment must accompany 
entries. Entries received without payment will be disqual-
ified. Entry fees are non-refundable. One check may be 
used to cover multiple entries if all entries are submitted 
in the same package. Credit card charges will appear on 
your statement as “F+W Contest” within 90 days of the 
contest deadline. A $25 fee will be charged for returned 
checks and declined credit card payments. 

Mail to:
I.D. Annual Design Review
4700 East Galbraith Road
Cincinnati, OH 45236 USA

Instructions for Entering

1. �Type or print the Entry Form completely. This informa-
tion will be reproduced in the magazine exactly  
as submitted if you are selected as a winner. You  
can also register and pay for your entries online.

2. �For submission guidelines by category, see “What  
to Submit.” 

3. �Credit all persons involved in the creation of the  
piece. I.D. isn’t responsible for incorrect, illegible  
or incomplete credit information. 

4. �If sending samples, securely attach a copy of the  
Entry Form to the back of each sample of your entry. 
Include 2 copies of the Entry Form with your payment. 
Send payment and samples (for the graphics,  
concepts and student categories only) to:

I.D. Annual Design Review
4700 East Galbraith Road, Cincinnati, OH 45236

Important Information

To enter online, visit id-mag.com. Winning entrants 
grant I.D. the right to reproduce images of their work in 
the 2010 Annual Design Review. Some winning entries 
may also appear on I.D.’s website and in other digital and 
printed materials. I.D. assumes all entries are original 
and are the works and property of the entrant, with all 
rights granted therein. I.D. is not liable for any copyright 
infringement on the part of the entrant and will not 
become involved in copyright disputes. If you wish to 
receive confirmation that your shipment was received, 
we recommend using certified mail or some other track-
ing method to send your entry I.D. will notify winners by 
mail in May 2010 after judging is complete.

Questions?
Contact us at 513-531-2690 ext. 11402 or  
IDcompetitions@fwmedia.com.

2010 Annual Design Review Call-for-Entries 2010 Annual Design Review Call-for-Entries (please read carefully; the guidelines have changed)

NOTE: Do not include any information identifying you or your firm, except where requested.
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